
Precedent: Delta Airline, USA



DESKTOP WEBSITE

BOOKING PROCESS

OBSERVATIONS:
1. Welcomed by a pop up that asks the user about his feedback on his/hers experience (User Experience) whilst the YES option is highlighted through the use of BLUE color (short wavelength, calm, welcoming colour)
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Observations:

1. ALERTS about news of maximum importance for the public such as the Coronavirus situation are placed at the top of the screen so the user can make informed decisions about his travels
2. Information on the offered SERVICES in the order of importance: Booking, Check-in, My Trips, Flight Status, Travel Info, Sky Miles, More -------------------------------------Sign Up, Log in, Notifications, and Search Option
3. The user can book a flight with the DEPARTURE already SET based on your IP and CLOSEST AIRPORT based on your LOCATION whilst the destination is BLANK. Other fields include options such as round trip, departure-re-
turn, how many passengers and more detailed search options such as Shoping with Miles, Refundable Fares, My dates are flexible and a more Advanced Search -> Show Fares: Include Nearby Airports, Best Fares: Basic Economy, Meet-
ing Code (Optional)
4. Image that describes the EXPERIENCE with the CLIENT and PERSONNEL and FACILITIES (LCD) that shows your LIVE LOCATION (for peace of mind ), use of warm colors, smiles, with the focus on the CLIENT.
5. CAPITAL LETTER MESSAGE about their SERVICES such as early boarding, faster deplaning, dedicated bin space, and more legroom that will improve your comfort. The user can CLICK on both sentences that will take him to a 
new page that ADVERTISES their COMFORT services.
6.GDPR information regarding your APPROVAL for the COMPANY to use your information whilst you are USING their WEBSITE.



Observations:
1. More SERVICES are advertised in COLLABORATION with 2ND PARTIES such as HOTELS or CAR RENTING COMPANIES that allow the user to BOOK in advance SERVICES that will make his trip more CONVENIENT. 
+  Details about BAGS POLICY and TRAVEL FEES
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OBSERVATIONS:
1.Details about the DELTA EXPERIENCE (UX) + Extra SERVICES such as WELCOME COCKTAILS, HOT 
TOWEL SERVICES and CUSTOMIZED CUISINE + VIDEOS when you click SEE ALL THE DETAILS

2. BLANKETS for rest plus MORE DETAILS about the serices
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OBSERVATIONS:
1. As you scroll more DEALS FROM EUROPE to AMERICA appear but NOT based on your IP 

2.SEARCH for a topic option if needed with KEYWORDS for POPULAR TOPICS 

3.BOTTOM PAGE the user can find more information ABOUT DELTA, CUSTOMER SERVICE, SITE SUPPORT and POLICIES

4.SOCIAL MEDIA links are also readily available for the USER
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OBSERVATIONS:
1.Select your flight DEPARTURE and ARRIVAL, DATE, NO of PASSENGERS and Other Additional Options 

2.While you are waiting for your results a PICTURE of the USER’s EXPERIENCE is ADVERTISED (a slection of pictures are changing)
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OBSERVATIONS:
1.Showing different options of PRICES in GBP or MILES or MILES + CASH

2. A photograph of your ARRIVAL is shown NEW YORK

3. Your first FLIGHT DEAL is at the TOP then in continues to the bottom as you scroll

4,More FLIGHT DEALS
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OBSERVATIONS:
1.AFTER 15 MINUTES the USER is given the option to go FURTHER with PURCHASING the TICKETS within the next 2 MINUTES otherwise his SHOPPING SESSION is EXPIRING.
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OBSERVATIONS:
1.Once the USER selects the option he desires it gets COLOURED and  then LOADING YOUR RESULTS appears on screen 
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OBSERVATIONS:
1.The TRIP SUMMARY offers details about the trip e.g: DEPARTURE TIMES, DATES, AIRPORTS, etc.

2.The user can UPGRADE his FLIGHT to ECONOMY DELIGHT or PREMIUM

3.The TOTAL PRICE OF THE TRIP is SPLIT into 2 : FLIGHTS and TAXES,FEES & CHARGES
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OBSERVATIONS:
1. You can extend your OUTBOUND TRIP option and get more details about your FLIGHT, PLANE MODEL or MEAL SERVICES

2. You can see the STAGE of The BOOKING PROCESS

3.SCROLL DOWN TO CONTINUE TO REVIEW & PAY

4.TERMS and CONDITIONS of PURCHASE at this STAGE
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OBSERVATIONS:
1.You can see the STAGE of The BOOKING PROCESS

2.TRIP SUMMARY CHANGES TO REVIEW AND PAY

3.TRIP TOTAL is PINNED on the screen as you scroll

4.The USER can BOOK a SEAT in advance

5.INFORMATION about BAGGAGE FEES in MORE DETAIL
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OBSERVATIONS:
1. PASSENGER DETAILS as part pf the booking proces

4.TRIP TOTAL is PINNED on the screen as you scroll
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OBSERVATIONS:
1. PAYMENT DETAILS and OFFERS if YOU PAY WITH CERTAIN BANKS (AMERICAN EXPRESS)

2.TRIP TOTAL is PINNED on the screen as you scroll

3.The USER can add a GIFT CARD at this STAGE to get a DISCOUNT

4.COMPLETE PURCHASE alongside the TERMS BELOW
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Precedent: Ryanair, Ireland 
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DESKTOP WEBSITE

BOOKING PROCESS

OBSERVATIONS:
1.USER SERVICES, LOGIN, BOOKING, SIGN UP, LOG IN, HELP, LANGUAGE SELECTION (42 LANGUAGES)  
2. The USER can book a flight with the DEPARTURE already SET based on his IP (but not the closest airport). Additional SERVICES can be accessed such as CAR HIRE, HOTELS, EVENTS & ACTIVITIES
3.IMPORTANT UPDATES such as CORONA VIRUS ATM
4.RYANAIR OFFERS
5.MORE RYANAIR OFFERS
6.GDPR HEADS-UP



OBSERVATIONS:
1.RYAN AIR PARTNERS for other LEISURE ACTIVITIES SUCH AS: CAR HIRE, ROOMS, GIFT VOUCHERS, TICKETS AND ACTIVITIES

2.GET INSPIRED ARTICLES that cover EXPERIENCES  with an emphasis on CITY BREAKS but also Budget Breaks, Winter Sun, 2020 Travel
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OBSERVATIONS:
1.RYANAIR BOOKING SERVICES and ARTICLES so the USER can make an informed decision
2.More Useful LINKS, INFORMATION and SOCIAL MEDIA
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OBSERVATIONS:
1.The user needs to select a DESTINATION by chosing one option from the AVAILABLE ones.



OBSERVATIONS:
1.After the USER selects the COUNTRY he needs to PICK UP an AIRPORT

2.The USER needs to select from the limited dates available for DEPARTURE and RETURN

3.The USER has the option of choosing the TYPE of PASSENGER
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OBSERVATIONS:
1.DEPARTURE date is ZOOMED IN and the USER can see the OTHER options from a 2 DAY DIFFERENCE

2.RETURN date is ZOOMED IN and the USER can see the OTHER options from a 2 DAY DIFFERENCE
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OBSERVATIONS:
1.When the USER hovers over the FLIGHT BAR it MOVES slightly upper and creates a SHADOW under 

2.Once the USER made the selection he can UPGRADE his flight to VALUE, REGULAR, PLUS or FLEXI PLUS
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OBSERVATIONS:
1.After the USER has selected his OPTION this is ASSIGNED to BOTH FLIGHTS 

2.Next step allows the USER to either LOG IN to continue the purchase or to CHECK OUT as a GUEST
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OBSERVATIONS:
1.At this stage the USER needs to put in HIS/HERS details 
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OBSERVATIONS:
1.At this stage the USER needs to select HIS/HERS chair or proceed with RANDOM allocation for DEPARTURE & RETURN
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OBSERVATIONS:
1.At this stage the USER needs to select HIS/HERS bags for DEPARTURE and RETURN
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OBSERVATIONS:
1.After the USER selects his bags a second message ASKS the USER if HE IS SURE OF HIS SELECTION ?’You only have 1 small bag, is this enough?’



OBSERVATIONS:
1.At this stage the USER is offered multiple options for his flight such as SECURITY FAST TRACK, TRAVEL INSURANCE, PARKING, INFLIGHT FOOD & DRINKS or to CONTINUE
Also when he hovers offer the image leaves a shador , haptic feedback?
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OBSERVATIONS:
1.Once again the USER is offered more OPTIONS such as CAR HIRE, ACCOMMODATION, EVENTS & ACTIVITIES 

2.The USER is informed that his TRIPS have been added to the BASKET and he CAN CHECK OUT but a SLIGHT CONFUSION OCCURS

3.Other UPGRADES the USER can make to his TRIP



OBSERVATIONS:

1. The USER is informed that his TRIPS have been added to the BASKET and he CAN CHECK OUT from his BASKET

2.The USER need to CLICK the EXTREMELY SMALL TROLLEY ICON TO CHECK OUT, which is deliberately made small so he can add more choices before he checks out.

3.After 8 minutes the USER is INFORMED that he has 2 minutes LEFT to complete the BOOKING process or he looses the FLIGHT
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OBSERVATIONS:

1. Before the USER can CHECK OUT he needs to LOG IN with either FACEBOOK, GOOGLE or an EMAIL ADDRESS or SIGN UP for an RYANAIR ACCOUNT
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